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invites you to
International Scientific Conference  

On Problems of Media Communication
Smolenice, 27 - 28 April 2010
Conference date and location: 
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Doc. Ing. Jozef Matúš, CSc., mim. prof.

Doc. PhDr. Slavomír Magál, CSc., mim. prof.

Prof. PhDr. Miroslava Szarková, CSc.

Prof. PhDr. Miloš Mistrík, DrSc.

Prof. Małgorzata Łuszczak (PL)

Prof. PhDr. Miroslav Marcelli, PhD.

Prof. PhDr. Stanislav Hubík, CSc. (CZ)

Doc. PaedDr. Eva Poláková, PhD., mim. prof. 

Doc. PhDr. Dušan Pavlů, CSc. (CZ)

Doc. PhDr. Jiří Bystřický, PhD. (CZ)

Doc. PhDr. Ladislav Hohoš, CSc.

PhDr. Hana Pravdová, PhD.

Organizational and programme comittee: 
Mgr. et Mgr. Martin Solík

 
Mgr. Juliána Laluhová

 
PaedDr. Eva Henčeková, PhD.
 
PhDr. Daniela Kollárová

 
Mgr. Zuzana Masaryková

Mgr. Eva Hrušková

 
Mgr. Juraj Kovalčík

Sections according to contribution topics:
1. Communication Discourse
2. Media Competencies  in New Media Era
3. Audiovisual Creativity  

4. Current Topics of Media Culture 

5. Marketing and Media Relations

6. Interaction of Mass Media and Marketing Communication (PhD students section)
Conference Fee:
The conference fee 50 € (1506,- Sk) includes the costs for conference organization, preparation and publication of the papers collection. You can pay the fee directly at the conference or send it to the bank account number: 7000071900/8180, variable symbol: 27042010
Conference Secretariat:
e-mail: konferencia.smolenice@gmail.com
                                               Mgr. et Mgr. Martin Solík          

                                               Mgr. Juliána Laluhová   

Fakulta masmediálnej komunikácie 

Univerzita sv. Cyrila a Metoda v Trnave

Nám. J. Herdu 2

917 01 Trnava

Dear Friends,
after the successful conference Mass Media Communication and Reality, which was held at the end of April 2009 at Smolenice Castle, we have decided to organize a conference titled On Problems of Media Communication. Highly positive feedback from our last conference participants gave us the right to choose the beautiful and dignified location of Smolenice Castle as the location for our new conference again. We kindly ask all participants to respect the given deadlines and follow the instructions of the organization committee. The binding application is at your disposal in electronic form on the website http://fmk.ucm.sk/ Information in your application will be considered relevant and valid. It can be changed only by an early announcement and confirmation of the conference secretariat. 

Deadline for your applications with paper annotation: 09 April 2010
No application will be accepted after 9 April 2010. Due day for handing in your papers is the day of your presentation so there is no need to send them in advance.  Your papers will be published in a reviewed scientific papers collection. Please, follow the instructions for authors when writing your paper (it is important to add abstract and key words in two languages – mother tongue and English). 
Notice:

We would like to draw the attention of conference participants to the fact that the paper annotation in the application form will be evaluated by the scientific and organizational conference committee. In case the paper annotation will not match the given criteria of expertise and suitability expected from scientific papers of this kind, the application form will be sent back to you after the deadline, i.e. 9 April 2010 as not suitable.
The authors themselves are responsible for both the content of the article and English translation of the abstract and key words.
All information is accessible through our address:
konferencia.smolenice@gmail.com 
We are looking forward to our cooperation and seeing you in Smolenice. 
Faculty of Mass Media Communication UCM in Trnava
On Problems of Media Communication

Smolenice, 27 -28 April 2010
Annotations and scientific guarantors of individual sections
Section 1: Communication discourse
Scientific guarantors: Doc. PhDr. Jiří Bystřický, PhD. & Mgr. et Mgr. Martin Solík
The section will be focused on topics such as: media – discourse - communication; media thinking; communication, language and reality, communication technologies and informational society; discourse, behaviour of the media institution. There are alternative worlds appearing in front of us. We have created new images of the world and new forms of representation. We look at the point elements, lines, moving objects and artificial forms – at represented media contents, which communicate with the internal consciousness of an individual. At the beginning people did not trust the alternative worlds as they did not trust anything artificial. Media started with their own thinking and a man found himself in the world of visions. However, we do perform the possibilities in the alternative world. Communication discourse is the practice with the world. We talk to ourselves as to people constructing the world. We fill the space and it is us who offer the alternatives. It is the man who within a certain discourse gives the meaning to terms. The history had to be written down. Let us hope we have got rid off debates on the world strictly given as it is and that the media are mediators of information only. Communication does not have one-way form. It has several layers and dimensions, filling the space of the experienced world at the same time.
Section 2: Media competencies in new media 

Scientific Guarantor: Doc. PaedDr. Eva Poláková, PhD., mim. prof.
Identifying media competencies of a citizen in an informational and educated society is the first prerequisite for their further development on all educational levels, education of adults including. Even though almost all citizens are nowadays expected to use new ICT effectively, frequent researches or different surveys of the current information-media competence, make it obvious that the reality is not satisfying. Not all of us are able to orientate with the use of new technologies in the flood of information contents, which are spread nowadays by at least two parallel classic media as well as by computer networks. On the other hand, those who “collect” information in virtual world, show some particularities of new media culture, newly achieved social status depending on new media usage. In the Media competencies in New Media Era we want to offer the floor to specialists in different scientific areas (media communication, media education, psychology, pedagogy, sociology, etc.) who would like to present new points of view on this issue and outline some innovative trends in using new media, their importance for an individual and the society as well, analyze the phenomenon of virtual reality and the advantages (and possible dangers as) connected to it.
Section 3: Audiovisual Creativity
Scientific Guarantor: Prof. PhDr. Miloš Mistrík, DrSc.
In the media sphere the image and sound components are the ones of essential communication elements, often mainly in the new era, more important than for example the literary component. Audiovisual tool of communication is the characteristic form of transport of huge amount of information. It can have a documentary form (non-fiction) or a metaphorical or artistic (fiction). The range of creativity at audiovisual construction of a communication tool often decides about the effectiveness of information transfer in the communication network and about the possibility of a real penetration of the message content straight to the recipient. Audiovisual creativity (sometimes audio or visual only) in television and radio broadcasting, on web sites, in photographs and nowadays on newspaper pages displayed on the Internet, is directly connected to the man´s performance at work. It is the man working in the media field and that is why it is necessary to explore what are its specific forms and procedures, what general and what specific is typical for audiovisual communication tools in modern media. Is it new art or just a new form of information? What is the role of photography, film, video, audio, digital image on the web in current informational society? How do the individual media unite in multimedia form? 
Section 4: Current topics of Media Culture
Scientific Guarantor: PhDr. Hana Pravdová, PhD.
Media culture is a phenomenon established on the basis of interaction between media and socio-cultural environment. The diapason of creation processes, mediating, reception and influence of media culture opens up a wide range of phenomena, themes and research problems, such as for example: dominance of the private sector on media market, crises of statutory institutions, effect of mediocracy, manipulating practices of media, commercialization of publicity, entertainment phenomenon, narcissism, sexism in media production, globalization and glocalization of media culture, question of a cultural change, cultural identity, the consequences of dominant media production penetration – cultural imperialism, unification, standardization, homogenization, hybridization, Americanization or culture creolization, otherness and gender stereotypes in production and reception of media production or educational and enculturational function of mass media, etc. In the section Current Topics of Media Culture you will have the space not only for presenting your studies on given topics, but also an opportunity to discuss your own themes and findings from the wide field of media culture.
Section 5: Marketing and Media Relations
Scientific Guarantors: Doc. PhDr. Dušan Pavlů, CSc. & PhDr. Daniela Kollárová
The relations with media have an important role when forming the target groups on new phenomena on the market and in the society. They cover regular and sophisticated communication with media and maintaining good relations with journalists. The final publicity of a company, its products, brands and projects which strengthen and support its image and support its marketing goals, is a result of the quality of these relations. The conception of media relations is usually part of communication strategy, i.e. effective media relations are to be achieved through the correct combination with other communication tools. In the section we will offer the following topics for discussion: the position of media relations in communication strategy, communication channels, tools and sources of media relations, monitoring the media output, mistakes in communication with media, emergency relations with media.   

Section 6: Interaction of Mass Media and Marketing Communication (PhD students)
Scientific Guarantor: Prof. PhDr. Miroslava Szarková, CSc.
Current development phase of globalization and internationalization processes presents the need of interaction of mass media and marketing communication not only in corporate and entrepreneur area, but also in wider context of socio-economic, cultural and ethic processes being nowadays in progress within the society. Intersection achieved by interaction of mass media and marketing communication may be evaluated as a certain new development trend whose future progress will raise several new qualitative and methodological questions, solutions and procedures. The goal of this section discussion will be to characterize the current state in given area, point to its fundamentals, determinants and particularities and to outline the essential development trends in short term and long term horizon. In the section we will focus on the following topics: nature of interaction between mass media and marketing communication, determinants of mass media and marketing communication; where does the mass media communication stop and where does marketing communication begin?; development trends of interaction between mass media and marketing communication; examples/studies/illustrations of interaction between mass media and marketing communication.
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